
NEW ASSOCIATE MEMBER BENEFIT! 
ADVERTISE IN MCN’S WEEKLY EMAIL NEWSLETTERS

Reach subscribers of MCN's popular email newsletters

New this year, associate members have the exclusive opportunity to place advertisements in
select email newsletters. Monthly sponsorships of Minnesota’s Grants Alert or Smart
Nonprofits will include your advertisement in two issues per month. Sponsorship for either
email newsletter is $500. Reservations are on a first-come, first-serve basis. 

Minnesota’s Grants Alert This every-other-week alert details
information about a wide variety of funding opportunities including
those with Minnesota foundations, government programs and nation-
al funders; news and trends in philanthropy; and information on pro-
fessional development opportunities for development staff. Only
those affiliated with members of MCN are eligible to receive the
Minnesota Grants Alert. This is a members-only alert. 
Subscribers: 2,500 nonprofit fundraisers and executive directors
Open Rate: approximately 75% open and read each issue
Banner dimensions: 240ppi x 240ppi square 

Smart Nonprofits Smart Nonprofits gives a quick glance every-
other-week alert at upcoming events, trainings and briefings for
those working in nonprofit organizations. You will get the latest
information on the management trainings and information briefings
offered across the state of Minnesota by MCN as well as by many
of the best educational providers in Minnesota.
Subscribers: 4,500 nonprofit managers, staff members and leaders
Open Rate: approximately 35% of recipients open and read each
issue
Banner dimensions: 600ppi long x100ppi tall

What does it mean to actually "work smarter"?

These days nonprofits - and businesses, and government - are looking at ways to
keep budgets in check. You know you have finite resources, only so much time, and
limited attention. In organizations, work is guided by strategic plans and mission state -
ments; and managers and boards recognize the need to keep a watchful eye on the
bottom line. There's tensions here: between seemingly limitless need and limited
resources, and between bucking down and barrelling ahead or pausing to take a good
look around. We all hear a lot about "doing more with less" and "working smarter, not
harder." But what does that actually look like?

Our mission at MCN is to inform, promote, connect and strengthen YOU - individual
nonprofits and the nonprofit sector. We believe that working smarter means investing
in training that helps you to achieve your goals - the goals of your specific position,
the goals of your organization, your career goals. Training and professional develop-
ment are not frivolities to be cut; developing the skills and knowledge of nonprofit staff
is precisely the way that organizations can work smarter. A few concrete examples:

* Development staff can save countless hours in research (and frustration and con-
fusion) by attending MCN's National Foundations, a worskhop designed to help
fundraisers and grantwriters review and vet funding opportunities in an efficient man -
ner, guided by an expert with inside knowledge.

* Communications staff can learn to integrate valuable efficiencies by integrating
online and offline communications by attending Power On Network training with the
Progressive Technology Project or Talking Tech Workshops with MAP for Nonprofits.

* Supervisors can grow and develop their ability to manage with St. Thomas'
Essential Supervisory Skills training or Mini MBA offerings.
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advertiser information

main contact name for the advertisement                                 

title

business name

organization’s street address

city / state / zip

ten digit phone contact person’s e-mail

membership level (ads are limited to MCN associate members)

ad size Email newsletter(s)

payment
My ad will be sent separately via e-mail. 

Fees enclosed: ________________________

Check enclosed.  Please bill my credit card.

card # exp. date

name (as it appears on card)

organization name (if corporate card)

billing address (if different than above)

cardholder signature

to reserve your
advertisement:

1. Complete the
reservation form,
including the ad size,
issue(s), and MCN
membership level.

2. Submit ads and
payment by the
deadline to: Christine
Durand, communications
and marketing director, at
cdurand@mncn.org, mail to
MCN, 2314 University
Ave. W., Ste 20, St. Paul,
MN 55114, or fax form
and payment to 651-642-
1517.
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